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Website Statistics

Category Year to Date

# of Volunteers 4,072

# of Interest List Signups 433

# of Site Visits 16,215
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Volunteer Matrix
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Top 3 Vehicles
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Toyota Prius Honda Civic Honda Accord



Top 3 Hybrid/Electric Vehicles
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Toyota Prius Chevrolet Volt Nissan Leaf



Top 5 Manufacturers
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Site Visit Map (California)
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Top 10 Cities



Site Visit Map (United States)
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Site Visit Map (International)
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New Website

• Updated in January 2016
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Expanded Sign-up Form

• Unveiled in February 2016
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Traditional Marketing

• Distribution began February 2016
• Department of Motor Vehicle 

registration stickers
• Approximately 2 million inserts
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Digital Marketing

• Began in March 2016
• Various social media 

platforms

13



Digital Marketing (continued)

• Public service announcement 
 Video prompters at Department 

of Motor Vehicles field offices
 Social media and program 

website

14



Volunteer Newsletter

• Distributed in March 2016
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Tentative Schedule

• Project team selects participants

• Notifications are sent

• Participants select reporting method
• Participants enroll with account manager

• Pilot begins
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Participant Enrollment
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