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I. GENERAL INFORMATION   

 
 
 
 

(fill out all of the fields below) 
 

1. APPLICANT (Agency name, address and zip code) 
 
 

2. PROJECT FUNDING 

ATP funds Requested          $_________________________ 

Matching Funds                    $_________________________ 
(If Applicable) 

Other Project funds              $_________________________ 

TOTAL PROJECT COST     $_________________________ 

3. APPLICANT CONTACT (Name, title, e-mail, phone #) 
 
 

4. APPLICANT CONTACT (Address & zip code) 
 
 

5. PROJECT COUNTY(IES): 

6. CALTRANS DISTRICT #- Click Drop down menu below       
7. Application # ____ of ____  (in order of agency priority) 

 
Area Description:  
 

8.  Large Metropolitan Planning Organization 
(MPO)- Select your” MPO” or “Other” from the 

drop down menu> 
 

9. If “Other” was selected for #8- 
select your MPO or RTPA from the   

drop down menu> 
 

10. Urbanized Area (UZA) population (pop.)- 

  Select your UZA pop. from drop down menu> 
 

 
Master Agreements (MAs): 
 
11.  Yes, the applicant has a FEDERAL MA with Caltrans.     
12.  Yes, the applicant has a STATE MA with Caltrans.   

 
13. If the applicant does not have an MA.  Do you meet the Master Agreement requirements?   Yes      Νο   
      The Applicant MUST be able to enter into MAs with Caltrans 
 
Partner Information:  
 

14. Partner Name*: 
 

15. Partner Type 

16. Contact Information (Name, phone # & e-mail) 
 
 

17. Contact Address & zip code 

        Click here if the project has more than one partner; attach the remaining partner information on a separate page 
 

*If another entity agrees to assume responsibility for the ongoing operations and maintenance of the facility, documentation of 
the agreement must be submitted with the application, and a copy of the Memorandum of Understanding or Interagency 
Agreement between the parties must be submitted with the request for allocation. 
 
Project Type: (Select only one) 
 
18. Infrastructure (IF)   19. Non-Infrastructure (NI)   20. Combined (IF & NI)  
 

Project name: 
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I. GENERAL INFORMATION-continued 
 
Sub-Project Type (Select all that apply) 
 
 21.    Develop a Plan in a Disadvantaged Community (select the type(s) of plan(s) to be developed) 

   Bicycle Plan       Safe Routes to School Plan   Pedestrian Plan 
    Active Transportation Plan  

 
(If applying for an Active Transportation Plan- check any of the following plans that your agency 
already has):  

  Bike plan       Pedestrian plan       Safe Routes to School plan      ATP plan 
  
22.     Bicycle and/or Pedestrian infrastructure 
 Bicycle only:     Class I          Class II               Class III 

  Ped/Other:     Sidewalk          Crossing Improvement           Multi-use facility 
  

Other: 
 
     

23.     Non-Infrastructure (Non SRTS) 
 
24.     Recreational Trails*-   Trail      Acquisition 
 

*Please see additional Recreational Trails instructions before proceeding 
 

25.     Safe routes to school-   Infrastructure     Non-Infrastructure 
 

If SRTS is selected, provide the following information 
 
26. SCHOOL NAME & ADDRESS: 
 
 
 
27. SCHOOL DISTRICT NAME & ADDRESS: 
 
 
 
 
28. County-District-School Code (CDS) 
 

29. Total Student Enrollment 30. Percentage of students eligible for 
free or  reduced meal programs ** 
 

31.  Percentage of students that 
currently walk or bike to school 

32. Approximate # of students living 
along school route proposed for 
improvement 
 

33. Project distance from primary or 
middle school 

  **Refer to the California Department of Education website:  http://www.cde.ca.gov/ds/sh/cw/filesafdc.asp 
 
        Click here if the project involves more than one school; attach the remaining school information including  
            school official signature and person to contact, if different, on a separate page 
 

 
 

Project name: 
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II. PROJECT INFORMATION 

1. Project Location:   Counties of Imperial, Los Angeles, Orange, Riverside, San 
Bernardino and Ventura         

2. Project Coordinates   Latitude: 34.0500N  Longitude: 118.2500W 

 

Project Description: The primary goal of this project is to reduce pedestrian and bicycle 

collisions, while increasing levels of walking and biking in Southern California through the 

implementation of a comprehensive, Regional Active Transportation Safety and Encouragement 

Campaign (the Campaign).  The Campaign will be led by a Steering Committee comprised of 

county transportation commissions and health departments representing all six-counties in the 

SCAG region, as well as, other key stakeholders.  It will consist of three primary activities: 

• Advertising Campaign targeting 10 million impressions regionwide with memorable 

encouragement and safety messages, 

• Community Outreach/Tactical Urbanism Campaign attracting between 100,000-500,000 

people, and millions more media impressions, to open street events and other temporary 

urban interventions or “pop-ups” that bring greater opportunity and awareness of the use 

of streets for people, not just cars.  

• Active Transportation Trainings and Training Toolkits for 3-4 target audiences—

Employers, Law Enforcement, School Districts, Elected Officials—to create and 

empower local champions, at least 1,000 people, in key sectors to lead education and 

encouragement programs in their communities. 

The Campaign will complement and leverage the unprecedented level of investment planned for 

active transportation infrastructure over the next several years, as a result of the Active 

Transportation Program, California Complete Streets Policy, SCAG’s Regional Transportation 

Plan/Sustainable Communities Strategy, local plans and policies, and a growing advocacy 
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community.  The Campaign will target all roadway users including drivers, pedestrians and 

cyclists in communities across the region.  The focus of the Campaign will be on disadvantaged 

communities, high-risk populations, and key opportunity areas (locations where trip lengths, 

urban form, and demographics are aligned to facilitate a significant shift in mode-share toward 

active transportation).  

3. Project Status: Project has not started yet. 

III. SCREENING CRITERIA 

1. Demonstrated Needs of the Applicant:  There is a tremendous need for active transportation 

education and encouragement in Southern California to: 1) address both the real and perceived 

danger of walking and biking in the region; 2) overcome the region’s auto-centric reputation 

which discourages people from pursuing walking/biking in their communities and contributes 

to GHG emissions; and 3) increase awareness of the individual and community-wide benefits 

of walking and biking.   

Safety: Southern California has some of the highest levels of pedestrian and bicycle injuries and 

fatalities in the state and across the country.  In the SCAG region, bicyclist fatalities represented 

5.5% of all traffic fatalities in 2011, and pedestrian fatalities represented 25% of all traffic 

fatalities in 2011. Injuries involving bicyclists have increased each year, and are up 46% between 

2007 and 2011 while injuries involving pedestrians have declined each year with a slight rise in 

2011. 1 

Encouragement:  Southern California is plagued by its historic reputation for auto-dependency 

and “sprawl”, despite a changing reality in communities across the region. A Campaign will help 

better align perceptions, attitudes and behaviors with existing opportunities for increasing active 

                                            

1
 Statewide Integrated Traffic Records System 
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transportation.   According to 2010 U.S. Census results, the Los Angeles-Long Beach-Anaheim 

area is the nation’s most densely populated urbanized area, with nearly 7,000 people per square 

mile.  Across the entire six-county region, 97% of residents live within an easy bike ride of 

transit2; while 85.7% of the population is close enough to walk to transit.  According to the Safe 

Routes to School National Partnership, 34% of LA County students walk/bike to school3 while 

only 26-31% of children in California walk or bicycle to school, which is still more than twice 

the national average4.    

A successful Campaign coupled with planned infrastructure investments will address the 

significant need for increased active transportation in the SCAG region. Half of the counties in 

the SCAG region have physical inactivity rates that are above the statewide average.  Four out of 

six of the SCAG counties have adult obesity rates that exceed the statewide average of 23%.5   

Active transportation, in combination with transit expansion, also plays a critical role in meeting 

the region’s greenhouse gas reduction goals.  Greenhouse gas emissions per person, per trip are 

100 times less when walking or biking to transit, versus driving and parking at a station. 6 

2. Consistency with Regional Transportation Plan (100 words or less) 

SCAG’s 2012 RTP/SCS Active Transportation Appendix includes policies dedicated to provide 

comprehensive education for all road users; directs police to focus on bicycling and walking 

safety to reduce multi-modal conflicts and directs SCAG to partner with local advocacy groups 

and bicycle related businesses to provide bicycle-safety curricula to the general public.7    

                                            

2
 SCAG Active Transportation Appendix to the 2012 RTP/SCS 

3
 http://saferoutescalifornia.files.wordpress.com/2012/08/travel-to-school-in-la-county.pdf 

4
 http://saferoutescalifornia.org/2013/02/06/10-jump-in-california-kids-walking-since-2001/ 

5
 2010 data from Kidsdata.org, a Lucille Packard Foundation for Children’s Health 

6
 Mikhail Chester et al, “Infrastructure and Automobile Shifts: Positioning Transit to Reduce Life-Cycle Environmental 

Impacts for Sustainability Goals,” Environmental Research Letters 8, no. 1 (2013). 
7
 http://rtpscs.scag.ca.gov/Documents/2012/final/SR/2012fRTP_ActiveTransportation.pdf  
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IV. NARRATIVE QUESTIONS 
Q1.  POTENTIAL FOR INCREASED WALKING AND BICYCLING… 

1. Describe how your project encourages increased walking and bicycling… 
 

The Campaign relies on three integrated strategies that aim to make walking and biking the 

cultural norm for completing short-trips in communities across Southern California.   

a. Advertising Campaign: Modeled after the successful Street Smart (www.bestreetsmart.net) 

public awareness campaign in the Washington D.C. Metro area, SCAG will develop and 

implement  a creative print, radio and social media advertising campaign in multiple 

languages to reach drivers, pedestrians and cyclists, while also targeting them through 

outdoor and transit advertising on billboards, gas pump-toppers, bus shelters, bus sides and 

other strategic locations.  The advertising campaign will be designed to result in 10 million 

impressions and is proposed to run from September-November 2015, building off of 

“Walktober” activities, International Walk to School Day, and to prepare communities for 

Daylight Savings, when collisions rates are the highest. This element of the Campaign will 

address the most significant barrier to active transportation in Southern California:     Safety.  

Disseminating information on simple, roadway rules—like cars must give cyclists 3-feet 

when passing, or that cyclists must ride the same direction as autos—can help prevent the 

most common causes of collisions.   Fewer collisions and increased awareness of the rules of 

the road will also encourage more people to try walking and biking for trips within their 

communities.   

b. Community Outreach/Tactical Urbanism Campaign:  To complement and expand the 

reach of the advertising campaign in a cost-effective manner, SCAG proposes to implement 

an innovative community outreach campaign in May 2016, concurrent with National Bike 

Month. This campaign will focus on encouragement by staging events (5-6 across the region) 

that attract 100,000-500,000 people and millions more media impression.  The community 
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outreach events will involve using “tactical urbanism” or “pop-ups” that bring greater 

opportunity and awareness of the use of streets for people, not just cars. This type of strategy 

has been particularly successful in overcoming the region’s auto-centric reputation; attracting 

more people to active modes by expanding opportunities for walking and riding in a low-

stress, fun environments; and allowing people to experience and learn about the  myriad of 

benefits of active transportation to individuals and communities. Ciclavia, in Los Angeles, is 

the region’s best example of “tactical urbanism.”  It draws hundreds of thousands of people 

to walk and bike in the streets of Los Angeles on a quarterly basis, and is putting LA on the 

map internationally as a leader in active transportation.  The events proposed through this 

Campaign will take Open Streets events to the next level, by adding more locations and 

expanding their implementation from one-day to as long as one-month.    

c. Active Transportation Trainings and Training Toolkits.  The final element of the 

Campaign that will contribute to a sustained increase in walking and biking by developing 

and empowering at least 1,000 local champions in key sectors to lead educational and 

encouragement programs in their communities.  The audience and materials developed in this 

task will be shaped by User Panels of Employers, Law Enforcement, School Districts, 

Advocates, and Elected Officials.  Building partnerships and providing resources to these key 

groups will expand the reach and ensure the sustainability of this effort.   

2. Describe the number and type of possible users and their destinations, and the 

anticipated percentage increase in users upon completion of your project.  Data 

collection methods should be described.  

For the SCAG region, bicycling and walking make up 1.7% and19.7% of all trips respectively8. 

For commuting, bicycling and walking make up 0.7% and 2.5% of commuting trips, 

                                            

8
 Caltrans Household Travel Survey 2012 
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respectively.9 Los Angeles County has the highest rate of pedestrian commuting (2.9%) and 

Orange County has the highest rate of bicyclist commuting (1.0%). Many of these commuting 

trips are in heavily urbanized areas, major activity centers, retail and eating establishments. 

Workers are often low-income, often immigrants, and walk/bike to work/transit because they 

cannot afford a car, or are unable to legally drive. If biking, they may not have lights at night and 

may be unaware of how to ride safely. 

The media campaign will be closely monitored for its impact including its reach and penetration.  

The project proposes hiring media campaign specialists who will be able to report out the 

number of individuals “touched” by radio, print, web, and social media instances.  The project 

partners will report on the number of attendees at workshops, audiences for pop-up outreach 

opportunities, and participants at training sessions. While the project is geared towards safety, 

rather than infrastructure oriented, the project has the potential to yield an additional 5-10% 

increase in active transportation trips.  These trips may come from recreational users, 

commuters, as well as transit riders using active transportation for first/last mile trips. 

Destinations will vary from potential work destinations, schools, transit stations, and retail.   

A campaign goal is to increase the use of active transportation modes for short trips.  For 

example, in Los Angeles County, more than 40% of vehicular trips are less than 3 miles 

according to the 2009 National Household Travel Survey10.  These trips represent opportunities 

for active transportation due to the distance, which could be easily made by bicycle or even by 

                                            

9
 American Community Survey 2012 

10
 McGuckin, Nancy. “Travel in LA County.” www.travelbehavior.us. 
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foot.  A goal from the SCAG 2012 RTP/SCS is for 50% of all trips (in 2035) less than 3 miles 

will be performed by walking or bicycling. 

SCAG set up a pedestrian and bicycle count clearinghouse for member cities to provide recent 

count data.  In addition to performance metrics regarding the media campaign the project team 

proposes to measure the impact of this project by comparing regional data clearinghouse 

pedestrian and bicycle count efforts with the data collected before the Regional Safety 

Campaign. Data comparisons will need to adjust for implemented infrastructure and policies 

where necessary.  SWITRS data will be monitored for changes in fatalities and injuries before, 

during and after the program. 

3. Describe how this project improves walking and bicycling routes to and from, connects 

to, or is part of a school or school facility, transit facility, community center, 

employment center, state or national trail system, points of interest, and/or park. 

The Community Outreach/Tactical Urbanism Campaign will stage events in locations that serve 

as critical connections to transit, community destinations, and employment centers.  While these 

events and installations will be temporary, they will help hone strategies that currently only exist 

in plans and build community interest and momentum for more permanent facilities.  As an 

example, the “pop-up” events in Los Angeles County will be implemented around transit stations 

and illustrate the concept of the “Metro Pathway,” which is proposed in Metro’s First Last Mile 

Strategic Plan as a network of active transportation corridors that connect key origins and 

destinations to transit.  The “pop-up” events will rely on temporary planters, curbs, barricades, 

paint, and furnishings to physically change the roadway  and provide temporary services like 

bike-valet parking, food trucks, walking trains, and bike-share demonstrations to illustrate the 

full-range of opportunities and benefits of implementing Metro’s First-Last Mile Plan.  Similar 

types of “pop-up” event would be organized in other counties to advance countywide active 
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transportation plans, including First Mile/Last mile studies/plans completed in Orange11 and San 

Bernardino Counties12, Safe Routes to School efforts, and Sustainability MOUs being developed 

between SCAG and each of its member counties. 

4. Describe how this project increases and/or improves connectivity, removes a barrier to 

mobility and/or closes a gap in a non-motorized facility. 

Within most of the SCAG region pedestrians and cyclists still need to negotiate high capacity 

arterial roadways, even for short trips such as trips to schools, retail, and transit facilities.  By 

informing potential pedestrians and bicyclists about the rules of the road and safety techniques, 

the campaign removes pre-conceived barriers that streets are just for vehicular traffic.  

Furthermore, by engaging motorists, the project team will improve safety for all users, which 

fosters growth in active transportation by reducing safety concerns.  Also, as noted above, the 

“pop-up” events will draw attention to key locations where increased connectivity could 

significantly increase the number and types of users that would take advantage of non-motorized 

facilities, if barriers and gaps are effectively addressed. 

Q2.  POTENTIAL FOR REDUCING THE NUMBER AND/OR RATE OF PEDESTRIAN 

AND BICYCLIST FATALITIES AND INJURIES… 

Describe the potential of the project to reduce pedestrian and/or bicycle injuries or 

fatalities. 

As stated in the Needs Statement, Southern California has some of the highest levels of 

pedestrian and bicycle injuries and fatalities in the state and across the country.  In the SCAG 

region, bicyclist fatalities represented 5.5% of all traffic fatalities in 2011, and pedestrian 

fatalities represented 25% of all traffic fatalities in 2011. Injuries involving bicyclists have 

                                            

 

 

SCAG Regional Active Transportation Safety and Encouragement Campaign 10



   

 

increased each year, and are up 46% between 2007 and 2011 while injuries involving pedestrians 

have declined each year with a slight rise in 2011. 13
 

The project has the direct goal of reducing bicycle and pedestrian fatalities/injuries through 

education, encouragement, and direct engagement and training.  Improving education amongst 

motorists regarding the rights and responsibilities of bicyclists and pedestrians will change the 

auto-centric paradigm of drivers throughout the SCAG region.  The three components of the 

campaign will increase awareness of motorists regarding the presence of vulnerable users.   

Through the combination of public awareness campaigns, public service videos, News media 

outreach and “pop-up” strategies, drivers, bicyclists and pedestrians will be more aware of their 

responsibilities for safety.  In addition the training and education portions of the campaign will 

improve the skills of vulnerable users, making them more visible and predictable to passing 

motorists.   The campaign will measure “impressions” in order to determine the breadth and 

penetration of the safety message.   

The campaigns will be tied to key national/regional events for maximum publicity, such as Bike 

to Work month in May, and “Walktober” in October. Both months are important. Bicycle 

involved collisions within the SCAG region begin to rise in April/May and peak in summer, 

declining in the fall. Pedestrian involved collisions peak around October and stay consistently 

high until February. 

For example, in 2010 Capital Region Planning Commission (CRPC), the regional Metropolitan 

Planning Organization for Baton Rouge, Louisiana, launched a public education campaign 

focused on pedestrian and bicycle safety which achieved measurable results. The campaign 

                                            

13
 Statewide Integrated Traffic Records System 
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included marketing elements similar to those we are proposing in this application. During the 

course of the CRPC campaign, bicycle injury and pedestrian death statistics improved as follows: 

• 24% decrease in bicyclist injuries in the Capital Region and 32% in East Baton Rouge 

Parish. 

• 12% decrease in pedestrian deaths in Capital Region and 31% in East Baton Rouge 

Parish.14 

Describe if/how your project will achieve any or all of the following:   

Improves sight distance and visibility- N/A – non-infrastructure project 

Improves compliance with local traffic laws- The project will improve compliance through 

public awareness campaigns, and pop-up “reinforcement” campaigns for motorists, bicyclists 

and pedestrians. By increasing awareness of other road users as well as the legal duties, 

compliance with local traffic laws is expected to increase.  Additionally, the campaign will 

involve law enforcement agencies, member of which often reinforce inconsistent application of 

state and local traffic laws.  

Eliminates behaviors that lead to collisions- The project aims to change behaviors including 

distracted walking/biking campaigns and motorist education campaigns.  In the SCAG region the 

tension between motorists and bicyclists regarding “sharing” roadway space is particularly acute. 

Part of this can be attributed to a lack of motorist education regarding bicyclists’ legal rights to 

use the roadway. This is exacerbated by the visibility of bicyclists that do not follow the rules of 

the road. The result is stereotyping of bicyclists, resentment and in some cases, road rage. One of 

the goals is to increase awareness and acceptance of bicyclists by motorists, and increase 

responsibility by all roadway users. 

                                            

14 http://www.crpc-la.org/crpc_new/Documents/NMP/Bike_Ped_Safety_Final_Report.pdf 
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Reduces speed or volume of motor vehicles- The project aims to reduce speeds of motor 

vehicles through educating motorists to slow and provide adequate distance when passing 

bicyclists, and pedestrians.  Additionally the campaigns will include a focus on safer driving 

around schools/school routes and urban intersections.  The campaign will be designed using 

techniques of empathetic engagement to provide all users with a holistic complete streets 

perspective.15  

Addresses inadequate traffic control devices- N/A 

Addresses inadequate bicycle facilities, crosswalks or sidewalks- The project aims to address 

inadequate facilities through education and training by improving the skills of vulnerable road 

users.  While active transportation will increase in the region, there are still vast areas that are 

underserved with bicycle lanes, and separated facilities.  In order to encourage more use of active 

transportations bicyclists would benefit from improving skills for traveling in the roadway.  For 

example, educating bicyclists can help them avoid making unsafe decisions if a bike lane ends at 

a major arterial.  Further, as noted above, the “pop-up” events will draw attention to key 

locations where increased connectivity could significantly increase the number and types of users 

that would take advantage of non-motorized facilities, if barriers and gaps are effectively 

addressed.  These events will build political and community momentum to address inadequate 

facilities.   

Describe the location’s history of events and the source(s) of data used. 

 

The California Household Travel Survey suggests that bicycling alone increased in the United 

States by 60% between 2000 and 2010. In the SCAG region, bicyclist fatalities represented 5.5% 

of all traffic fatalities in 2011, and pedestrian fatalities represented 25%. Bicycle injuries have 

                                            

15
 http://www.streetsblog.org/2009/02/11/an-attempt-to-create-empathy-in-drivers/ 
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increased each year, and are up 46% between 2007 and 2011 while pedestrian injuries have 

declined each year with a slight rise in 2011.16 Both pedestrian and bicyclist fatalities follow the 

growth of the urban area within the region. Historically, local jurisdictions focused on meeting 

the needs of motorists, with little funding for bicyclists or pedestrians. The result is older 

sidewalks that do not meet current ADA requirements, and a bikeway system that has numerous 

gaps (4,600 miles of bikeways spread throughout 38,000 square miles)17. 

Bicycling and walking represent 1.7% and 19.7% of all trips respectively18 which is higher than 

the state average. These statistics represent all six counties which have a mix of urban, suburban 

and rural areas. In parts of heavily urban Los Angeles County, the numbers are likely much 

higher.  

Monitoring will include reviewing relevant SWITRS/FARS for bicycle or pedestrian involved 

collisions before and after the campaigns. Monitoring will be at region wide, county and corridor 

levels (for pop-up campaigns). Monitoring will also attempt to estimate the period of 

effectiveness during and after the campaigns and measure the long-term effectiveness of the 

campaign.  

Q3.  PUBLIC PARTICIPATION and PLANNING 

Describe the community based public participation process  

The public participation process began during development of the 2012-2035 Regional 

Transportation Plan/Sustainable Community Strategy (2012 RTP/SCS). SCAG conducted 

extensive outreach throughout all six counties of the region.  This included over 18 stakeholder 

briefing sessions and over 10 community workshops after release of the draft plan. Active 

                                            

16
 Statewide Integrated Traffic Records System (SWITRS) 

17
 SCAG Geodata 2013 

18
 American Community Survey (2012) 
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Transportation specific outreach included coordination with staff from all six county 

transportation commissions, and discussions with numerous stakeholder groups, citizens and 

elected officials. 

After adoption of the 2012 RTP/SCS was adopted in April 2012, the SCAG regional council 

convened six subcommittees to guide the implementation of the RTP/SCS. The Active 

Transportation, Public Health, and Sustainability Subcommittees each included supporting active 

transportation investment in the recommendations for implementing the 2012 RTP/SCS. 

Among the many topics discussed was the issue of active transportation safety amongst low 

income and minority communities. A key issue was education regarding bicycle safety and 

proper lighting. A recurring theme was the nexus between active transportation and public 

health. Increasing the use of active transportation results in reduced rates obesity, childhood 

diabetes, and other diseases related to a sedentary lifestyle. It was these two topics that brought a 

greater focus on education and encouragement as a regional priority for active transportation. 

 While these subcommittees were made up of elected officials in order to develop policy, several 

active transportation advocacy groups were listed as ex-officio members. All meetings were 

public and encouraged an open discussion (AT Subcommittee Framework attached) amongst 

members and all attendees. 

Finally, at the May 2014 SCAG General Assembly, the annual meeting of all 191 SCAG cities 

and six counties, a Safety Initiative resolution was adopted (attached). Of the four activities 

specified in the resolution, the first is to:  

“…support a regional safety initiative in an effort to reduce highway carnage, human 

suffering, and economic loss by partnering with member agencies, county transportation 

commissions, and other stakeholders on an annual public education, awareness and 

behavioral campaign to change dangerous behavior, reduce pedestrian and bicyclist 

fatalities and injuries, while educating everyone about safe usage of roadways.” 
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Describe the local participation process that resulted in the identification and prioritization 
of the project: 
As noted above, this application is for a comprehensive region-wide campaign.  All six county 

transportation commissions have been consulted in developing the scope of work, and have 

coordinated with SCAG staff on identifying this campaign as a priority for a region-wide project.  

Moreover, the project proposal is supported by key stakeholders as demonstrated by the letters of 

support and partnership from non-profit and public agencies.  Our committed project partners 

include public health departments and transportation agencies from all six-counties, as well as, 

Ciclavia, which is an organization that has significant networks and expertise that can be 

leveraged to facilitate cultural change.  We anticipate expanding the partnership through the 

creation of a Regional Steering Committee, when the proposal is implemented.   

Is the project cost over $1 Million? If Yes- is the project Prioritized in an adopted city or 
county bicycle transportation plan…  

 
Yes. As noted above, a safety and education campaign was identified as a priority for SCAG as 

part of the 2012 RTP/SCS, and has wide support from the county commissions that make up the 

SCAG region.  Due to the numerous, pressing demands for infrastructure funding, a campaign of 

this size and scope would be a challenge without funding from the California ATP Grant process. 

SCAG has developed this application and scope with significant input from local groups, such as 

the Los Angeles County Department of Public Health, the Alliance for a Healthy Orange County, 

the Safe Routes to School national partnership, and other active transportation advocacy groups. 

Q4.  COST EFFECTIVENESS 

Describe the alternatives that were considered.  Discuss the relative costs and benefits of all 
the alternatives and explain why the nominated one was chosen. 
 

This project is the first time this type of project (Safety Initiative) has been eligible for 

consideration for grant funding. SCAG considered smaller stand-alone projects, but as scope 
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development continued, it was determined the best benefit would come from a comprehensive 

safety initiative.  

A. Calculate the ratio of the benefits of the project relative to both the total project cost and funds requested (i.e., 
�������∗

�	�
�	
�	����	�	��
 and 

�������∗


�	��
�	�����	���������
). 

 

SCAG estimates the benefit to cost ratio is 34.4, where the benefits defined are the estimated 

reduced injuries and fatalities compared to the project cost. 

The goal is that this program can reduce bicycle and pedestrian fatalities/injuries by 5% in the 12 

months after the program is complete, with declining effectiveness afterwards. We are able to 

quantify the economic benefit of saved lives and reduced injuries for these first 12 months and 

compare it to the total project cost. Program funds requested are the same as the total project 

cost. 

The National Safety Council listed the average costs for each traffic death, traffic injury, or 

property damage crash as (in 2012):19 

• Death – $1,410,000 

• Nonfatal Disabling Injury – $78,900 

• Property Damage, including non-disabling injuries – $8,900 

In 2011, 67 bicyclists and 303 pedestrians were killed in the SCAG region. 7,051 bicyclists and 

6,690 pedestrians were injured representing a cost of $1.6 Billion. The goal of the program is to 

reduce these numbers by at least 5%. This results in 18 fewer fatalities and 687 fewer injuries for 

a single year. Factoring in multiple years would likely reduce fatality and injury numbers further, 

but are not quantified. 

• 18 x $1,410,000 = $26,805,000 

                                            

19 http://www.nsc.org/news_resources/injury_and_death_statistics/Pages/EstimatingtheCostsofUnintentionalInjuries.aspx 
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• 687 x $78,900 = $54,208,245 

• TOTAL BENEFIT = $80,293,245  

• Project Cost: $2,333,700.00 

• Benefit Cost Ratio = $80,293,245/$2,333,700 = 34.4 

Q5.  IMPROVED PUBLIC HEALTH 

Describe how the project will improve public health, i.e. through the targeting of 

populations who have a high risk factor for obesity, physical inactivity, asthma, or other 

health issues. 

 

The SCAG region is the size of Ohio with 38,000 square miles. Adult obesity, while prevalent 

throughout the region is especially pronounced in the Inland Empire area of eastern SCAG. The 

State of California Department of Public Health estimated the total costs of physical inactivity 

and obesity at $21.68 Billion per year in 2000.20 They also estimated that if 1 out of every 20 

sedentary or obese residents were to become more physically active, the State of California could 

realize savings of about $1.3 Billion per year. 

The causes of public health issues in the SCAG region are from a variety of problems including 

jobs/housing imbalances, food deserts in lower income communities, lack of parks, proximity of 

housing (often lower-income) near freeways and railways. The Cal-Enviro Screening tool 

indicates that areas with higher income housing are also negatively impacted. 

Our project partners, who represent public health departments and transit agencies, have 

significant experience outreaching to low-income communities and populations that are at a 

high-risk of acquiring diseases resulting from physical inactivity.  The knowledge and resources 

of public health departments will be particularly important in this effort.  For example, health 

                                            

20 http://www.cdph.ca.gov/healthinfo/healthyliving/nutrition/Documents/CostofObesityToplineReport.pdf 
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clinics patients can be used as focus groups to refine messages before launching a campaign, as 

has been done for other health campaigns in the region.  The proposed budget includes funding 

for focus groups and translation services to ensure the advertising campaign and other 

communications reach a broad-spectrum of the population.  

The project also provides opportunities for high-risk groups to engage in active transportation 

in fun, low-stress environments through the Community Outreach/Tactical Urbanism Campaign 

and associated “pop-up” events.  Preliminary results from a Rand study of the April 14, 2014 

Wilshire Boulevard Route ride demonstrate the tremendous potential of tactical urbanism to 

engage a wide range of demographic groups.  Out of 1085 survey respondents: 45% were by 

females, 55% male, 31% Hispanic, 16% Asian 8% African American, 42% white.  37% of 

respondents were first-time attendees and 45% reported that they would have stayed home or 

been sedentary if not for the event. 

In addition, the project will have a focused communications strategy targeted at high risk 

areas to increase safety. The attached heat map generated from TIMS data indicates a large 

percentage of bicyclist and pedestrian fatalities/injuries are in areas defined as low median-

income. Lower-income/disadvantaged communities have a higher propensity for childhood 

obesity due to issues such as limited access to open space and healthy foods.  Though many 

factors contribute to the rise in overweight/obesity in disadvantaged communities, lack of 

physical activity is certainly a key to healthy living. The combination of safety and 

encouragement will help to reduce the impacts of the existing transportation choices in order to 

increase public health. 
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Q6.  BENEFIT TO DISADVANTAGED COMMUNITIES 

I.  Is the project located in a disadvantaged community?  Y 

II. Does the project significantly benefit a disadvantaged community? Y 

a. Which criteria does the project meet? (Answer all that apply) 

o Median household income for the community benefited by the project:  $__Yes__ 

o California Communities Environmental Health Screen Tool (CalEnviroScreen) score 

for the community benefited by the project:  __Yes_ 

o For projects that benefit public school students, percentage of students eligible for the 

Free or Reduced Price Meals Programs:  __No__ 

Is the project located in a disadvantaged community? 
   
Due to its immense size, the SCAG region is composed of a wide variety of communities, and as 

a whole is not disadvantaged.  However, many communities within our region are disadvantaged.  

The regional population making less than 80% of the state median income is 5.4 million, or 30% 

of our regional population.21 Lower-income/disadvantaged communities have a higher 

propensity for childhood obesity due to issues such as limited access to open space and healthy 

foods.  Though many factors contribute to the rise in overweight/obesity in disadvantaged 

communities, lack of physical activity is certainly a key to healthy living.  Our Regional Safety 

Campaign will aim to encourage residents in these areas, especially school aged children and 

families, to walk and bicycle as both a means of transportation and health improvement.   

In addition, the CalEnviro Screening tool indicates even more affluent areas are considered 

disadvantaged from the environmental standpoint. Our Regional Safety Campaign will target 

these areas of need, in order to improve conditions for active transportation. 

  

                                            

21
 SCAG Geodata 
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Describe how the project demonstrates a clear benefit to a disadvantaged community and 
what percentage of the project funding will benefit that community. 
 
SCAG estimates that at least 40% of project funding will provide a clear benefit to 

disadvantaged communities. The regional population making less than 80% of the state median 

income is 5.4 million, or 30% of our regional population. Lower-income/disadvantaged 

communities have a higher propensity for childhood obesity due to issues such as limited access 

to open space and healthy foods.  Though many factors contribute to the rise in 

overweight/obesity in disadvantaged communities, lack of physical activity is certainly a key to 

healthy living.  Our Regional Safety Campaign will aim to encourage residents in these areas, 

especially school aged children and families, to walk and bicycle as both a means of 

transportation and health improvement. In addition, the CalEnviroScreen Tool shows many 

affluent areas in the SCAG region that are considered disadvantaged, (as well as many lower-

income areas). Educating and encouraging residents in these areas to walk and bike will benefit 

safety, reduce obesity and possibly reduce greenhouse gas emissions. 

Safety on roads is also a major concern, especially as disadvantaged communities are often 

underserviced by facilities such as bicycle infrastructure or adequate sidewalks. In 2011, 31% of 

those killed and 12% of those injured in traffic collisions were bicyclists of pedestrians. Though 

our campaign project does not introduce improved infrastructure, engaging drivers, bicyclists, 

and pedestrians alike, will improve knowledge of the rules of the road, fostering active 

transportation and more cautious driving that could reduce the amount of vehicular and 

pedestrian/bicyclist collisions.       
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Q7.  USE OF CALIFORNIA CONSERVATION CORPS (CCC) OR A CERTIFIED 

COMMUNITY CONSERVATION CORPS  

The applicant has coordinated with the CCC to identify how a state conservation corps can 

be a partner of the project.  Yes. 

Virginia Clark 

Virginia.clark@ccc.ca.gov 

(916) 341-3147 

Contacted 5/14/2014 

 

The applicant has coordinated with a representative from the California Association of 

Local Conservation Corps (CALCC) to identify how a certified community conservation 

corps can be a partner of the project.  Yes,  

Bo Savage, Division Director of Conservation Programs 
Los Angeles Conservation Corps 
bsavage@lacorps.org 
p: 213-362-9000 ext. 238 
Contacted 5/14/2014 

 

The applicant intends to utilize the CCC or a certified community conservation corps on all 

items where participation is indicated?  Yes 

I have coordinated with a representative of the CALCC; and the following are project 

items that they are qualified to partner on: The CALCC (LACorps) wishes to partner in the 

facilitation of event staffing. CCC opted not to participate. 

 

Q8.  APPLICANT’S PERFORMANCE ON PAST GRANTS  

A. Describe any of your agency’s ATP type grant failures during the past 5 years, and 

what changes your agency will take in order to deliver this project 

SCAG has not participated in previous BTA or SRTS grants. 

SCAG Regional Active Transportation Safety and Encouragement Campaign 22



DTP-0001 (Revised July 2013)

End Construction Phase (Construction Contract Acceptance Milestone)

Document TypeCirculate Draft Environmental Document

ADA Notice

01/01/17

Begin Closeout Phase

Element

jepson@scag.ca.gov

Supports Sustainable Communities Strategy (SCS) Goals Reduces Greenhouse Gas Emissions

na

Purpose and Need See page 2

Project Benefits See page 2

Goal of campaign is to reduce bicyclist and pedestrian fatalities and injuries by a minimum of 5%.

Phone

(213) 236-1955

Includes Bike/Ped ImprovementsIncludes ADA Improvements

MPO ID TCRP No.

For individuals with sensory disabilities, this document is available in alternate formats.  For information call (916) 654-6410 or TDD 

(916) 654-3880 or write Records and Forms Management, 1120 N Street, MS-89, Sacramento, CA 95814.

10/01/14

E-mail Address

Project Study Report Approved

Component

STATE OF CALIFORNIA ● DEPARTMENT OF TRANSPORTATION

PROJECT PROGRAMMING REQUEST

Date: 5/18/14

General Instructions

Counties of Imperial, Los Angeles, Orange, Riverside, San Bernardino, and Ventura.  Caltrans Districts 7, 8, 

11, 12. The Campaign will be designed to achieve four overarching objectives: 1) Educate all roadway users on 

the rules of the road 2) Encourage more people to bike/walk through education 3) Increase public awareness 

and support for active transportation as a mode of transportation and 4) Build a regional partnership between 

transportation agencies, health departments, local agencies, non-profits, and private sector partners to cost-

effectively expand the reach of the Campaign.

MPO

Location, Project Limits, Description, Scope of Work See page 2

Southern California Association of Governments Active Transportation Safety & Encouragement Campaign

PA&ED

Implementing Agency

na

na

na

Begin Environmental (PA&ED) Phase

The primary goal of this project is to reduce pedestrian and bicycle collisions, while increasing levels of walking 

and biking in Southern California through the implementation of a comprehensive, Regional Active 

Transportation Safety and Encouragement Campaign (the Campaign).  The Campaign will complement and 

leverage the unprecedented level of investment that will occur in active transportation infrastructure over the 

next several years, as a result of the Active Transportation Program, California Complete Streets Policy, 

SCAG’s Regional Transportation Plan/Sustainable Communities Strategy, local plans and policies, and a 

growing advocacy community. 

Draft Project Report

Route/Corridor

ProposedProject Milestone

District

Project Manager/Contact

ORA

IMP

PPNO

County Project Sponsor/Lead Agency

Southern California Association of Governments

EA

PM Bk PM Ahd

07

Project ID

End Right of Way Phase (Right of Way Certification Milestone)

Begin Construction Phase (Contract Award Milestone)

PS&E

Construction

Sarah Jepson

LA

End Closeout Phase (Closeout Report)

End Environmental Phase (PA&ED Milestone)

Begin Design (PS&E) Phase

End Design Phase (Ready to List for Advertisement Milestone)

Begin Right of Way Phase

Right of Way

SCAG

Project Title

New Project
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DTP-0001 (Revised July 2013) Date: 5/18/14

District EA

07

Project Title:

Component Prior 14/15 15/16 16/17 17/18 18/19 19/20+ Total

E&P (PA&ED)

PS&E

R/W SUP (CT)

CON SUP (CT)

R/W

CON 320,630 2,012,070 2,332,700

TOTAL 320,630 2,012,070 2,332,700

Fund No. 1:

Component Prior 14/15 15/16 16/17 17/18 18/19 19/20+ Total

E&P (PA&ED)

PS&E

R/W SUP (CT)

CON SUP (CT)

R/W

CON 320,630 2,012,070 2,332,700

TOTAL 320,630 2,012,070 2,332,700

Fund No. 2:

Component Prior 14/15 15/16 16/17 17/18 18/19 19/20+ Total

E&P (PA&ED)

PS&E

R/W SUP (CT)

CON SUP (CT)

R/W

CON

TOTAL

Fund No. 3:

Component Prior 14/15 15/16 16/17 17/18 18/19 19/20+ Total

E&P (PA&ED)

PS&E

R/W SUP (CT)

CON SUP (CT)

R/W

CON

TOTAL

Funding Agency

Non-Infrastructure

Program Code

Proposed Funding ($1,000s)

Proposed Total Project Cost ($1,000s) Notes

Funding Agency

Caltrans

ATP Program Code

Proposed Funding ($1,000s)

Funding Agency

Non Infrastructure

Program Code

Proposed Funding ($1,000s)

Non-Infrastructure

Southern California Association of Governments Active Transportation Safety & Encouragement Campaign

IMP, LA, ORA

STATE OF CALIFORNIA ● DEPARTMENT OF TRANSPORTATION

Route TCRP No.

PROJECT PROGRAMMING REQUEST

County Project ID PPNO

1 of 3
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VI. ADDITIONAL INFORMATION 
Only fill in those fields that are applicable to your project 

 
 

FUNDING SUMMARY 
 
ATP Funds being requested by Phase (to the nearest $1000)     Amount 
PE Phase (includes PA&ED and PS&E) $ 
Right-of-Way Phase  $ 
Construction Phase-Infrastructure $ 
Construction Phase-Non-infrastructure    $ 
Total for ALL Phases $ 
 
 
All Non-ATP fund types on this project* (to the nearest $1000)     Amount 
 $ 
 $ 
 $ 
 $ 
 $ 
 $ 
*Must indicate which funds are matching 
 
Total Project Cost $ 
Project is Fully Funded 

 

 
 
ATP Work Specific Funding Breakdown (to the nearest $1000)     Amount 
Request for funding a Plan $ 
Request for Safe Routes to Schools Infrastructure work $ 
Request for Safe Routes to Schools Non-Infrastructure work $ 
Request for other Non-Infrastructure work (non-SRTS) $ 
Request for Recreational Trails work $ 
 
 
ALLOCATION/AUTHORIZATION REQUESTS SCHEDULE 
 
      Proposed Allocation Date    Proposed Authorization (E-76) Date 
PA&ED or E&P   
PS&E    
Right-of-Way   
Construction   
 

 
 
 
 

All project costs MUST be accounted for on this form, including elements of the overall project that will be, or have 
been funded by other sources. 
 

Project name: 
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Start Date End Date Task Deliverable

1.1 Oct 2014 Oct 2014 Project Kick-off meeting with Caltrans Kick-Off Meeting

1.2 Oct 2014 Dec 2014 Procure Consultant RFP for consultant, candidate interviews, consultant contract

1.3 Jan 2015 Jan 2015 Consultant Kick-off Meeting Meeting Notes

1.4 Jan 2015 Jun 2016 Consultant Monthly reporting/invoicing Status reports, invoices

1.5 Jan 2015 Jun 2016 Regular Project Management Meetings Agendas, Meetings Notes

1.6 Jan 2015 Jun 2016 Quarterly Reporting/Invoicing to Caltrans Invoices, Reports

2.1 Dec 2014 Jan 2015

Formation of Program Steering Committee and 

Kick-off Meeting Committee Work Plan/Schedule, Invitations, Kick-off Meeting

2.2 Feb 2015 Jun 2016 Faciltate Steering Committee meetings (~18) Agendas, Meeting Notes, Meeting Materials

2.3 Oct 2015 May 2016

Community Advisory Committee (CAC) (5-6 CACs, 

4 meetings each)

Identify stakeholders, Form Committees (5-6), Agendas, Presentations, Meeting Notes, at least 4 meetings 

per event (20 total)

2.4 Apr 2015 Sep 2015 User Group Panels for Targeted Trainings

Identify stakeholders, Form User Group Panels(3-4), Agendas, Presentations, Meeting Notes, at least 2 

meetings per panel (20 total)

3.1 Feb 2015 Apr 2015 Needs assessment

GIS mapping and analysis (collision data, demographics, health outcomes), Identify target audience and 

communities, Analysis of target audience

3.2 Apr 2015 May 2015 Advertising Strategy Media Engagement, Costs Analysis, Media Buy recommendations

3.3 Apr 2015 May 2015 Earned Media Strategy Media Engagement, Identification of media outlets and potential reach, recommended actions

3.4 Apr 2015 May 2015 Social Media Strategy Identify Key Social Media outlets and tactics, Recommended Actions

3.5 Apr 2015 May 2015 Community Outreach/Tactical Urbansim Strategy

 Site selection prioritization framework, site selection recommendations, identification of key partners, 

design concepts, 

3.6 Apr 2015 May 2015 Targeted Trainings Strategy Stakeholder interviews, regional needs assessment, identify partners, recommended actions

3.7 Apr 2015 May 2015 Outreach & Communications Plan Draft Plan, Final Plan including market analysis and media, outreach and training strategy.

4.1 Jun 2015 Sep 2015 Regional Safety/Encouragement Summit Regional Summit Program, Meeting Materials, Fact Sheets 

4.2 Jun 2015 Sep 2015 Kick-off Press Event Press Releases, Reporter Briefings, Op-Eds, Media Pitching, Social Media posts

4.3 Apr 2015 Sep 2015 Create campaign collateral

Specific deliverables developed in Communications Plan, Task 3. Examples: Project Website.  Print, radio, 

and digital (for example Mobile Apps)), 2-3 focus groups, Translation Services

4.4 Aug 2015 Sep 2015 Campaign Implementation Media Buys for 3 month Campaign (Sept-November) targeting 10 million impressions

4.5 Aug 2015 Dec 2015 Evaluation Report on media impressions,  Pre-post intercept surveys in targeted locations

5.1 Jan 2015 Mar 2016

Event marketing/communications (for 5-6 

events)

Specific deliverable developed in Communications Plan (task 3).  Example: event logos/branding, E-Flyers, 

reporter briefings, op-eds, media pitching, press releases, social media posts

5.2 Jul 2015 Apr 2016 Installation Planning (for 5-6 events) Draft & Final Plans (for 5-6 events).  Includes Design, Material Access Review, Material Acquisition Plan

5.3 Jul 2015 Apr 2016 Partnership Development List of Sponsors, List of Volunteers, List of Potential Material Donors, Meetings

5.4 Jul 2015 Apr 2016 Event Planning (5-6 events) Outreach and coordination meetings (City departments, community meetings), Permits, Staging Plan

5.5 May 2016 May 2016 Event Production 5-6 Events across the region

5.6 Apr 2016 Jun 2016 Evaluation Reporting on media coverage,  Intercept surveys and analysis in targeted locations pre-post event.

6.1 Apr 2015 Sep 2015

Develop Training Toolkits based on analysis 

completed in Task 3.6

3-4 Toolkits including resources identified by User Panels (Task 2.4), including items such as fact sheets, 

maps, "how to guides", posters, references, resource guides, presentations

6.2 Sep 2015 Jun 2016 Conductins trainings on use of Toolkits At least 10 workshops across the region

6.3 Sep 2015 Jun 2016 Bicycle Training & Education Workshops At least 15-20 training workshops across the region

7.1 Jun 2016 Jun 2016 Report Preparation Draft, Final Report, including summary, next steps, and funding recommendations

Southern California Active Transportation

Safety & Encouragement Campaign

Task 7:  Final Report 

Task 1: Project Management

VII. Non Infrastructure Schedule Information

Task 2:  Regional Coordination/Stakeholder Engagement

Task 3:  Planning

Task 4:  Advertising Campaign

Task 5: Community Outreach/Tactical Urbanism Campaign

Task 6: Targeted Training
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VIII. ADDITIONAL APPLICATION ATTACHMENTS 
 

Check all attachments included with this application. 
 
 

   Vicinity/Location Map- REQUIRED for all IF Projects 
 North Arrow 
 Label street names and highway route numbers 
 Scale 

 
   Photos and/or Video of Existing Location- REQUIRED for all IF Projects 

 Minimum of one labeled color photo of the existing project location 
 Minimum photo size 3 x 5 inches 
 Optional video and/or time-lapse 

 
   Preliminary Plans- REQUIRED for Construction phase only 

 Must include a north arrow 
 Label the scale of the drawing 
 Typical Cross sections where applicable with property or right-of-way lines 
 Label street names, highway route numbers and easements 

 
   Detailed Engineer’s Estimate- REQUIRED for Construction phase only 

 Estimate must be true and accurate.  Applicant is responsible for verifying costs prior to  
     submittal 

 Must show a breakdown of all bid items by unit and cost.  Lump Sum may only be used per  
     industry standards 

 Must identify all items that ATP will be funding 
 Contingency is limited to 10% of funds being requested 
 Evaluation required under the ATP guidelines is not a reimbursable item 

 
   Documentation of the partnering maintenance agreement- Required with the application if an entity,   

       other than the applicant, is going to assume responsibility for the operation and maintenance of the  
       facility  
 

   Documentation of the partnering implementation agreement-Required with the application if an 
       entity, other than the applicant, is going to implement the project.   

 
   Letters of Support from Caltrans (Required for projects on the State Highway System(SHS)) 

 
   Digital copy of or an online link to an approved plan (bicycle, pedestrian, safe routes to school,  

       active transportation, general, recreation, trails, city/county or regional master plan(s), technical  
       studies, and/or environmental studies (with environmental commitment record or list of mitigation  
       measures), if applicable.  Include/highlight portions that are applicable to the proposed project. 

 
   Documentation of the public participation process (required) 

 
   Letter of Support from impacted school- when the school isn’t the applicant or partner on the  

       application (required) 
 

   Additional documentation, letters of support, etc (optional) 

Project name: 
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Ventura

Imperial

San Bernardino

Los Angeles

RiversideOrange

Southern California Association of Governments

Safety Campaign Project Area

6 Counties

191 Cities

38,000 sq. miles

18+ Mil People
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Pedestrian and Bicycle Collisions (average 2001-2011) in the SCAG region. 

Source: SWITRS/TIMS 
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by Month

Pedestrian and Bicyclist Fatalities/Injuries in the SCAG Region 

2007-2011 

  Pedestrian Bicyclist Total 

YEAR Killed Injured Killed Injured Killed Injured 

2011 303 6,690 67 7,051 1,212 118,981 

2010 301 6,622 44 6,349 1,172 119,655 

2009 312 7,224 49 5,840 1,297 120,709 

2008 321 7,178 61 5,391 1,533 124,975 

2007 354 7,289 57 4,813 1,740 138,778 

Source: SWITRS Table 8. 2007 -2011 
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TIMS Heat Map for SCAG Region – Pedestrian fatalities, 2007-2011 
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TIMS Heat Map for SCAG Region – Bicyclist fatalities, 2007-2011 
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2011
TOTAL 

Killed

TOTAL 

Injured

Killed Injured Killed Injured Killed Injured Killed Injured Killed Injured

COUNTY

Imperial 7 448 5 259 1 36 0 20 2 26 13 763

Los Angeles 245 42,274 96 20,173 171 4,850 30 4,759 87 3,068 542 72,056

Orange 63 12,201 25 4,981 39 828 13 1,313 1 1 140 19,323

Riverside 108 6,592 45 3,433 36 353 14 349 0 3 203 10,727

San Bernardino 137 6,733 53 3,869 44 421 6 359 1 2 240 11,382

Ventura 38 3,040 20 1,237 12 202 4 251 1 22 74 4,730

SCAG 598 71,288 244 33,952 303 6,690 67 7,051 92 3,122 1,212 118,981

2010
Killed Injured Killed Injured Killed Injured Killed Injured Killed Injured Killed Injured

COUNTY

Imperial 20 402 9 285 2 36 29 7 22 31 752

Los Angeles 241 42,261 105 20,620 198 4,786 24 4,199 71 2,657 568 71,866

Orange 51 12,085 20 4,946 32 809 3 1,203 20 756 106 19,043

Riverside 133 7,040 31 3,554 31 370 8 334 36 507 203 11,298

San Bernardino 121 6,994 59 4,056 33 409 8 305 26 467 221 11,764

Ventura 29 3,178 8 1,263 5 212 1 279 7 208 43 4,932

SCAG 595 71,960 232 34,724 301 6,622 44 6,349 167 4,617 1,172 119,655

2009
Killed Injured Killed Injured Killed Injured Killed Injured Killed Injured Killed Injured

COUNTY

Imperial 17 378 14 264 5 24 1 14 2 17 37 680

Los Angeles 286 43,120 104 21,058 177 5,215 22 3,714 80 2,709 589 73,107

Orange 70 11,770 31 4,850 41 914 12 1,201 17 759 154 18,735

Riverside 120 7,343 52 3,620 40 395 7 347 30 520 219 11,705

San Bernardino 144 6,972 48 4,011 39 472 5 280 32 478 236 11,735

Ventura 39 3,030 11 1,229 10 204 2 284 13 200 62 4,747

SCAG 676 72,613 260 35,032 312 7,224 49 5,840 174 4,683 1,297 120,709

2008
Killed Injured Killed Injured Killed Injured Killed Injured Killed Injured Killed Injured

COUNTY

Imperial 25 422 10 303 3 25 1 25 1 22 39 775

Los Angeles 354 45,217 117 21,071 212 5,280 32 3,325 111 2,935 715 74,893

Orange 89 12,047 32 4,942 31 818 10 1,084 33 794 162 18,891

Riverside 153 7,898 63 3,939 28 359 9 369 33 621 253 12,565

San Bernardino 165 7,509 79 4,326 39 456 7 280 34 567 290 12,571

Ventura 46 3,368 18 1,364 8 240 2 308 11 248 74 5,280

SCAG 832 76,461 319 35,945 321 7,178 61 5,391 223 5,187 1,533 124,975

2007
Killed Injured Killed Injured Killed Injured Killed Injured Killed Injured Killed Injured

COUNTY

Imperial 22 539 16 372 4 26 26 7 24 42 963

Los Angeles 387 50,262 135 23,890 211 5,412 26 2,916 82 2,803 759 82,480

Orange 97 12,909 39 5,373 41 779 16 1,021 22 754 193 20,082

Riverside 185 9,390 83 4,471 42 410 8 330 41 600 318 14,601

San Bernardino 189 9,023 112 5,343 49 464 4 260 27 653 354 15,090

Ventura 50 3,638 14 1,466 7 198 3 260 5 221 74 5,562

SCAG 930 85,761 399 40,915 354 7,289 57 4,813 184 5,055 1,740 138,778

Transportation Fatalities and Injuries in the SCAG Region (2007-2011) Source: SWITRS

Driver Passenger Pedestrian Bicyclist Motorcyclist* Total

Driver Passenger Pedestrian Bicyclist Motorcyclist* Total

Total

Driver Passenger Pedestrian Bicyclist Motorcyclist* Total

Driver Passenger Pedestrian Bicyclist Motorcyclist*

Driver Passenger Pedestrian Bicyclist Motorcyclist*
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Overweight/Obese Students By County 

Imperial County 46.9% 

Los Angeles County 41.6% 
Orange County 33.3% 
Riverside County 38.2% 
San Bernardino County 39.3% 
Ventura County 35.9% 
  

(2010 data from Kidsdata.org, a Lucille Packard Foundation for Children’s Health) 

 

 

Adult Obesity – 2014 County Health Rankings & Roadmaps 

 

Imperial County 24% 

Los Angeles County 21% 
Orange County 20% 
Riverside County 27% 
San Bernardino County 28% 
Ventura 22% 

 

 

Diabetes data from the Center for Disease Control 

 

Imperial County 7.4% 

Los Angeles County 7.7% 
Orange County 7.4% 
Riverside County 9.5% 
San Bernardino County 8.5% 
Ventura County 7.1% 
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Relevant Documents/Reports 

 

 

SCAG 2012 Regional Transportation Plan/Sustainable Communities Strategy 

Active Transportation Appendix 

http://rtpscs.scag.ca.gov/Documents/2012/final/SR/2012fRTP_ActiveTransportation.pdf 

Transportation Safety Appendix 

http://rtpscs.scag.ca.gov/Documents/2012/final/SR/2012fRTP_TransportationSafety.pdf 

Public Participation and Consultation 

http://rtpscs.scag.ca.gov/Documents/2012/final/SR/2012fRTP_PublicParticipation.pdf 

SCS Background Documentation 

http://rtpscs.scag.ca.gov/Documents/2012/final/SR/2012fRTP_SCSBackgroundDocumentation.pdf 

Subregional Sustainable Community Strategies 

http://rtpscs.scag.ca.gov/Documents/2012/final/SR/2012fRTP_SubregionalSustainableCommunitiesStra

tegies.pdf 
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Overview of Goals/Objectives 

Linking Transportation Planning 

and Public Health 

Deliverables: 

1. Action plan for moving forward implementation of key Active 

Transportation strategies identified in  the 2012‒2035 RTP/

SCS 

2. Recommendations to Policy Committees, which may include 

the following: 

 Policy Recommendations 

 Updated Methods, processes and performance measures 

 Technical Studies and projects 

 Funding Strategies 

 Stated roles for local government agencies and 

stakeholders. 

ACTIVE TRANSPORTATION 

SUBCOMMITTEE 

Financing and Implementation 

(Joint Meeting with Transportation 

Finance Subcommittee)  

Sustainability and Equity 

(Joint Meeting with Public Health 

and Sustainability Subcommittees) 

2012-2035 RTP/SCS Implementa-

tion Action Plan and  

2016 RTP/SCS Development 

Health, Active Transportation and 

the Built Environment 

Objective:  Introduce The Goals and Objectives of committee.  There will also be an overview of existing 
active transportation infrastructure, planned infrastructure, and  what other cities/countries are doing. 
 Overview of existing and planned system 
 Changes in federal /State laws and Regulations 
 Overview of success stories in other metro areas/cities 
Action:  Develop Initial suite of policy  recommendations for 2016 RTP/SCS 
Potential  Presenters:  Hasan Ikhrata, Allen Crawford (City of Long Beach, Greg Nord (OCTA),  SCAG 

Meeting #2 Objective:  Understand how a safe active transportation system can influence public heath  
 Review of California Strategic Highway Safety Plan strategies for Active Transportation 
 Review of Safe Routes to School  programs and childhood obesity 
 Review of First Mile/Last Mile Transit options  such as “Bike Share” 
Action: Establish performance measures linking Active Transportation to Public Health 
Potential Presenters:  Brian Alconcel (Caltrans). Rye Baerg (SRTS), Derek Fretheim (BikeNation), Aaron Paley 
(Community Arts Resources), SCAG Staff 

Meeting #1 

Meeting #3—Joint Meeting Objective:  Understand the impacts of sustainability focused planning on environmental justice and  
equity 
 Investment in system preservation as a cost containment strategy 
 Funding options for system preservation 
Action: Establish performance measures linking Active Transportation to Environmental Justice 
Potential Presenters:  Allison Mannos (City of Lights) 

Objective:  Understand options for leveraging transportation funding for Active Transportation; other 
innovative financing options; and strategies for biking/walking 
 MAP-21 provisions for Active Transportation and implications for regional initiatives 
Other revenue sources to support Active Transportation opportunities for project delivery and system 
preservation 

Action: Establish recommendations for Active Transportation Implementation funding 
Potential Presenters:  SCAG Staff 

Objective:  Understand the intersections between public health and the built environment 
 Copenhagen—Case Study in Active Transportation 
 Reclaiming Streets for People (Cyclovia) 
Action: Establish Complete Streets Policy Recommendations 
Potential Presenters:  Paul Casey (Santa Monica Transit), Aaron Paley (Community Arts Resources), SCAG 
Staff 

Objective:  Review and recommend steps for implementation of 2012-2035 RTP/SCS and framework for 
development of 2016 RTP/SCS  
 Review policies and recommendations developed during previous meetings make final recommenda-

tions to SCAG Policy Committees 
Action:  Develop Report delineating recommendations to Policy Committees 

Potential Presenters:  SCAG 

Meeting #5—Joint Meeting 

Meeting #4—Joint Meeting 

Meeting #6 
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A RESOLUTION OF THE GENERAL ASSEMBLY  
OF THE SOUTHERN CALIFORNIA ASSOCIATION OF GOVERNMENTS  

IN SUPPORT OF ENDORSING A REGIONAL EFFORT TO PROMOTE  
A PEDESTRIAN AND BICYCLE SAFETY INITIATIVE 

 
WHEREAS, the Southern California Association of Governments (SCAG) is the 

designated Metropolitan Planning Organization (MPO), pursuant to 23 U.S.C Section 134 et. 
seq. and 49.U.S.C Section 503 et seq., serving the nation’s largest metropolitan planning area 
comprised of Los Angeles, Orange, San Bernardino, Riverside, Ventura and Imperial Counties; 
and 

WHEREAS, California’s Complete Streets Act of 2008 emphasizes the need to decrease 
reliance upon single-occupancy vehicles by directing “. . . transportation planners [to] find 

innovative ways to reduce vehicle miles traveled and to shift from short trips in the automobile to 

biking, walking, and use of public transit;” and  
 
WHEREAS, California’s Complete Streets Act urges agencies to decrease reliance upon 

automobiles by stating the following: “[s]hifting the transportation mode share from single 
passenger cars to public transit, bicycling, and walking must be a significant part of short- and 
long-term planning goals if the state is to achieve the reduction in the number of vehicle miles 
traveled and in greenhouse gas emissions required by current law;” and 

 
WHEREAS, the SCAG region needs to encourage significant improvement in roadway 

safety for people traveling by non-motorized means. According to the California Office of 
Traffic Safety data for 2007-2011, 66,104 bicyclists and pedestrians were killed or injured during 
that 5-year period in San Bernardino, Los Angeles, Riverside, Orange, Ventura, and Imperial 
counties combined. California OTS data for individual counties from 2007 through 2011 is as 
follows:  
 San Bernardino: 3,832 
 Los Angeles: 45,485 
 Riverside: 3,824 
 Orange: 10,199 
 Ventura: 2,490 
 Imperial: 274 

 
Per 24-hour period in those counties above, the data indicates 36 pedestrians and 

bicyclists are killed or injured daily.  
 
In addition, according to the California Statewide Integrated Traffic Records System 

(SWITRS), bicycle injuries alone in the SCAG region increased by 47% between 2007 and 2011. 
 
NOW, THEREFORE, THE GENERAL ASSEMBLY OF THE SOUTHERN 

CALIFORNIA ASSOCIATON OF GOVERNMENTS DOES HEREBY RESOLVE AS 
FOLLOWS: 

 
1. That the General Assembly of the Southern California Association of Governments 

approves to support a regional safety initiative in an effort to reduce highway carnage, 
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human suffering, and economic loss by partnering with member agencies, county 
transportation commissions, and other stakeholders on an annual public education, 
awareness and behavioral campaign to change dangerous behavior, reduce pedestrian and 
bicyclist fatalities and injuries, while educating everyone about safe usage of roadways. 
 

2. That the SCAG General Assembly supports a comprehensive local and regional bikeway 
network, prioritize and encourage bicycle-friendly projects, especially separated bike 
lanes, streets and neighborhoods and allows bicyclists to safely connect with public 
transit, employment centers, schools, shopping areas and recreational facilities. 
 

3. That the SCAG General Assembly encourages member cities to prepare city-wide bicycle 
and pedestrian master plans to improve bicycle and pedestrian infrastructure, create 
education and safety programs and identify funding opportunities. 
 

4. That SCAG General Assembly will support increased enforcement of roadway safety 
laws and make all roadway users, including drivers, pedestrians and bicyclist aware of 
such enforcement efforts.  
 

5. That the SCAG General Assembly authorizes and directs the Executive Director to 
submit a copy of this Resolution to the appropriate representatives to inform jurisdictions 
about the necessity of the 5 E’S: Engineering, Education, Encouragement, Law 
Enforcement, and Evaluation and Planning.  

 
PASSED, APPROVED, AND ADOPTED at the Annual Meeting of the General 

Assembly of the Southern California Association of Governments held on the 1st day of May, 2014. 
      
 
        
Hon. Greg Pettis 
President, SCAG 
 
 
Attested by: 
 
 
       
Hasan Ikhrata  
Executive Director 
 
 
Approved as to Form: 
 
 
       
Joanna Africa  
Chief Counsel  
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Median Household Income by Census Tracts within
Imperial County

Source: American Community Survey, 2014  |  Date: 4/29/2014
P:\Tom_Vo\Alan Thompson\Median Household Income\SCAG Counties\Imperial County\IM_Med_Inc.mxd °0 4.5 92.25

Miles

2012 Median Household Income
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Median Household Income by Census Tracts within
Los Angeles 

Service Layer Credits:  Sources: Esri, DeLorme, HERE, TomTom, Intermap, increment P Corp., GEBCO, USGS, FAO, NPS, NRCAN, GeoBase, IGN, Kadaster NL, Ordnance Survey, Esri Japan, METI, Esri China (Hong Kong), swisstopo, and the GIS User Community

Source: American Community Survey, 2014  |  Date: 4/29/2014
P:\Tom_Vo\Alan Thompson\Median Household Income\SCAG Counties\Los Angeles County\LA_Med_Inc.mxd °0 10 205

Miles

2012 Median Household Income
< 80% CA Median Income > 80% CA Median Income

SCAG Regional Active Transportation Safety and Encouragement Campaign 41



Median Household Income by Census Tracts within 
Orange County

Service Layer Credits:  Sources: Esri, DeLorme, HERE, TomTom, Intermap, increment P Corp., GEBCO, USGS, FAO, NPS, NRCAN, GeoBase, IGN, Kadaster NL, Ordnance Survey, Esri Japan, METI, Esri China (Hong Kong), swisstopo, and the GIS User Community

Source: American Community Survey, 2014  |  Date: 4/29/2014
P:\Tom_Vo\Alan Thompson\Median Household Income\SCAG Counties\Orange County\OC_Med_Inc.mxd °0 3.5 71.75

Miles

2012 Median Household Income
< 80% CA Median Income > 80% CA Median Income
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Median Household Income by Census Tracts within
Riverside County

Source: American Community Survey, 2014  |  Date: 4/29/2014
P:\Tom_Vo\Alan Thompson\Median Household Income\SCAG Counties\Riverside County\RV_Med_Inc.mxd °0 9 184.5

Miles

2012 Median Household Income
< 80% CA Median Income > 80% CA Median IncomeSCAG Regional Active Transportation Safety and Encouragement Campaign 43



Median Household Income by Census Tracts within
San Bernardino County

Source: American Community Survey, 2014  |  Date: 4/29/2014
P:\Tom_Vo\Alan Thompson\Median Household Income\SCAG Counties\San Bernardino County\SB_Med_Inc.mxd °0 10 205

Miles

2012 Median Household Income
< 80% CA Median Income > 80% CA Median IncomeSCAG Regional Active Transportation Safety and Encouragement Campaign 44



Median Household Income by Census Tracts within
Ventura County

Service Layer Credits:  Sources: Esri, DeLorme, HERE, TomTom, Intermap, increment P Corp., GEBCO, USGS, FAO, NPS, NRCAN, GeoBase, IGN, Kadaster NL, Ordnance Survey, Esri Japan, METI, Esri China (Hong Kong), swisstopo, and the GIS User Community

Source: American Community Survey, 2014  |  Date: 4/29/2014
P:\Tom_Vo\Alan Thompson\Median Household Income\SCAG Counties\Ventura County\VN_Med_Inc.mxd °0 8.5 174.25

Miles

2012 Median Household Income
< 80% CA Median Income > 80% CA Median Income
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RAND 4/6/14 CicLAvia Study 
Preliminary Results 
 

1085 survey respondents from 28 states and 196 cities.  
98% of the respondents were from California with 48% from Los Angeles.  
 
Surveys collected from: 

• Korea Town 234  
• Miracle Mile 102  
• Mac Park 252 

• Mid Wilshire 361  
• One Wilshire 123  
• Unknown 13 

 
• 45% were by females, 55% male 
• 31% Hispanic, 16% Asian 8% African American, 42% white 
• 38% arrived by car 
• 37% were 1st time attendees 
• 45% would have stayed home or been sedentary if not for the event 
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CicLAvia stakeholder and media summary for the Iconic Wilshire Boulevard Route 

 
• 2,300 new likes from two weeks pre-event to two weeks post-event 

• 1,600 new Twitter followers from two weeks pre-event to two weeks post-event 

• More than 150 print, radio and online mentions of CicLAvia – Iconic Wilshire Boulevard 

• Nearly 30 local TV broadcasts about CicLAvia – Iconic Wilshire Boulevard reaching nearly 4 million people at 

a local ad value of nearly $275,000 

• 2,800 supporters added to email list from 3/1 to 4/15 

• Total online donations from 3/1 to 4/15: $3894 

• Cash Donations to Board “jug” campaign: $1628.56 

• Onsite cash donations at hubs: $798.53 
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GREGORY C. DEVEREAUX  Board of Supervisors 
Chief Executive Officer                       ROBERT A. LOVINGOOD….First District            JAMES RAMOS……...Third District 

                                                  JANICE RUTHERFORD......…………....Second District            GARY C. OVITT….............…Fourth District 
                                                                               JOSIE GONZALES…………….Fifth District 

 

 

DEPARTMENT OF PUBLIC HEALTH 

OFFICE OF PUBLIC HEALTH ADMINISTRATION 
351 North Mountain View Avenue, Third Floor ♦ San Bernardino, CA 92415-0010   
 (909) 387-9146 ♦ Fax (909) 387-6228  

COUNTY OF SAN BERNARDINO 

TRUDY RAYMUNDO 
Public Health Director 

 
MAXWELL OHIKHUARE, M.D. 

Health Officer 

 

 

 

 

 

 

 

May 16, 2014 
 
Ms. Teresa McWilliam 
ATP Program Manager 
California Department of Transportation 
Division of Local Assistance 
1120 N Street 
Sacramento, CA 95814 
 

RE: California Department of Transportation – Active Transportation Program 
 Southern California Association of Governments 
 

Dear Ms. McWilliam: 
 

The San Bernardino County Department of Public Health is pleased to partner with the Southern California 
Association of Governments’ (SCAG) on an Active Transportation Program (ATP) grant application to support the 
Southern California Active Transportation Safety & Encouragement Campaign.  The proposed Campaign 
represents a cost-effective approach to providing the education and encouragement necessary to optimize the 
benefits of ATP infrastructure investments across the region, while also addressing the region’s immediate safety 
needs. 
  

There is a tremendous need for safety education and encouragement activities in Southern California.  Our region 
has some of the highest levels of pedestrian and bicycle injuries and fatalities in the state and across the country. 
Pedestrian fatalities represented 25% of all traffic fatalities in 2011. In this same year, bicycle fatalities 
represented 5.5% of all traffic fatalities and were up 46% from 2007. Real and perceived safety concerns 
discourage residents from walking and biking, especially when they do not know the rules of the road and how 
they pertain to interactions between automobiles, pedestrians and cyclists.  Moreover, despite being one of the 
densest urban regions in the country, Southern California’s historic reputation for auto-dependency and “sprawl” 
is a significant deterrent to active transportation.  A regional public education campaign will more closely align 
public perception, attitudes, and behavior with the very real opportunities for increasing active transportation in 
the region. 
 

We look forward to working with SCAG and our colleagues from transportation agencies and health departments 
across the region on this critical effort.  A partnership of this nature is unprecedented in the SCAG region and is a 
great opportunity to leverage the expertise and strengths of our agencies toward a common goal for healthier 
communities.   If you have any questions, please do not hesitate to contact Ken Johnston,  
Division Chief, at (909) 387-6222, or by email at Ken.Johnston@dph.sbcounty.gov. 
 
Sincerely, 

  
Trudy Raymundo 
Director 

 
cc: Ken Johnston, Division Chief 
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May 18, 2014 
 
Teresa McWilliam 
Caltrans 
Division of Local Assistance 
1120 N. Street 
Sacramento, CA 95814  
 
RE: California Department of Transportation – Active Transportation Program 
 Southern California Association of Governments 
 
Dear Ms. McWilliam: 
 
The Public Health Alliance of Southern California (Alliance) is pleased to support the 
Southern California Association of Governments’ (SCAG) on an Active Transportation 
Program (ATP) grant application to implement the Southern California Active 
Transportation Safety & Encouragement Campaign.  The proposed Campaign 
represents a cost-effective approach to providing the education and encouragement 
necessary to optimize the benefits of ATP infrastructure investments across the 
region, while also addressing the region’s immediate safety needs. 
 
The Public Health Alliance of Southern California (Alliance) is a collaboration of local 
health departments in Southern California, together statutorily responsible for the 
health of nearly 60% of California’s population. The Alliance advances regional 
chronic disease prevention through upstream multi-sector policy, systems and 
environmental change, and provides a mobilized, collective public health voice to 
actively promote and leverage the efforts of individual health departments to 
advance the health of all Southern Californian communities.   
  
There is a tremendous need for safety education and encouragement activities in 
Southern California.  Our region has some of the highest levels of pedestrian and 
bicycle injuries and fatalities in the state and across the country. Pedestrian fatalities 
represented 25% of all traffic fatalities in 2011. In this same year, bicycle fatalities 
represented 5.5% of all traffic fatalities and were up 46% from 2007. Real and 
perceived safety concerns discourage residents from walking and biking, especially 
when they do not know the rules of the road and how they pertain to interactions 
between automobiles, pedestrians and cyclists.  Moreover, despite being one of the 
densest urban regions in the country, Southern California’s historic reputation for 
auto-dependency and “sprawl” is a significant deterrent to active transportation.  A 
regional public education campaign will more closely align public perception, 
attitudes, and behavior with the very real opportunities for increasing active 
transportation in the region.   
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As an Alliance of public health departments, we also see this campaign as an opportunity to increase  
awareness of the health co-benefits of active transportation,  while also addressing the concerning fact 
that the population health benefits of increased active transportation mode share are often mitigated 
by an attendant increase in pedestrian and bicycle injury and fatality.  While some individual agencies in 
Southern California have been able to conduct communications campaigns on this topic, a wider-
reaching, regional approach will ensure that the new behavior norms established by this campaign 
reflect the reality of travel in our region, where commutes routinely stretch across county lines.  
 
We look forward to working with SCAG, our colleagues from transportation agencies and our health 
department members across the region on this critical effort.  A partnership of this nature is 
unprecedented in the SCAG region and is a great opportunity to leverage the expertise and strengths of 
our agencies toward a common goal for healthier communities.   If you have any questions, please do 
not hesitate to contact Dr. Tracy Delaney, Executive Director by phone at 619-291-9507 or by email at 
tdelaney@phi.org. 
 
 
Sincerely, 
 
 

 
 
Tracy Delaney Ph.D., R.D. 
Executive Director 
Public Health Alliance of Southern California  
3900 Fifth Avenue, Suite 310 
San Diego, CA 92103 
tdelaney@phi.org 
p. 619.291.9507 
f. 619.260.5534 
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May 15, 2014 

:... 
~ 

;; Ventura County Transportation Commission 
, 

Ms. Teresa McWilliam 
ATP Program Manager 
California Department of Transportation 
Division of Local Assistance 
1120 N Street 
Sacramento, CA 95814 

RE: California Department of Transportation - Active Transportation Program 
Southern California Association of Governments 

Dear Ms. McWilliam: 

The Ventura County Transportation Commission (VCTC} is pleased to be partnering with the Southern California 
Association of Governments' (SCAG) on an Active Transportation Program (ATP) grant application to support the 
Southern California Active Transportation Safety & Encouragement Campaign. The proposed Campaign 
represents a cost-effective approach to providing the education and encouragement necessary to optimize the 
benefits of ATP infrastructure investments across the region, while also addressing the region's immediate 
safety needs. 

There is a tremendous need for safety education and encouragement activities in Southern California. Our 
region has some of the highest levels of pedestrian and bicycle injuries and fatalities in the state and across the 
country. Pedestrian fatalities represented 25% of all traffic fatalities in 2011. In this same year, bicycle fatalities 
represented 5.5% of all traffic fatalities and were up 46% from 2007. Real and perceived safety concerns 
discourage residents from walking and biking, especially when they do not know the rules of the road and how 
they pertain to interactions between automobiles, pedestrians and cyclists. Moreover, despite being one of the 
densest urban regions in the country, Southern California's historic reputation for auto-dependency and 
"sprawl" is a significant deterrent to active transportation. A regional public education campaign will more 
closely align public perception, attitudes, and behavior with the very real opportunities for increasing active 
transportation in the region. 

We look forward to working with SCAG and our colleagues from transportation agencies and health 
departments across the region on this critical effort. A partnership of this nature is unprecedented in the SCAG 
region and is a great opportunity to leverage the expertise and strengths of our agencies toward a common goal 
for healthier communities. If you have any questions, please do not hesitate to contact Steve DeGeorge, 
Director of Planning, at (805) 642-1591(ext.103), or by email at sdegeorge@goventura.org. 

Sincerely, 

~/1.~~ 
Darren Kettle 

Executive Director 

950 County Square Dr., Suite 207 • Ventura, California 93003 • (805) 642-1591 • fax (805) 642-4860 • www.goventura.org 
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County of Riverside 

 

Department of Public Health 
Susan D. Harrington, M.S., R.D., Director 

Cameron Kaiser, M.D., Public Health Officer 

May 16, 2014 

Ms. Teresa McWilliam 
ATP Program Manager 
California Department of Transportation 
Division of Local Assistance 
1120 N Street 
Sacramento, CA 95814 

RE: California Department of Transportation — Active Transportation Program 
Southern California Association of Governments 

Dear Ms. McWilliam: 

The County of Riverside Department of Public Health (DOPH) is pleased to partner with the Southern 
California Association of Governments' (SCAG) on an Active Transportation Program (ATP) grant 
application to support the Southern California Active Transportation Safety & Encouragement 
Campaign. The proposed Campaign represents a cost-effective approach to providing the education 
and encouragement necessary to optimize the benefits of ATP infrastructure investments across the 
region, while also addressing the region's immediate safety needs. 

The SCAG region has some of the highest levels of pedestrian and bicycle injuries and fatalities in the 
state and across the country. Pedestrian fatalities represent 25% of all traffic fatalities while bicycle 
fatalities represent 5.5% of all traffic fatalities in the Region. Safety concerns discourage residents 
from walking and biking, especially when they do not know the rules of the road and how they pertain 
to interactions between automobiles, pedestrians and cyclists. Southern California's historic 
reputation for auto-dependency and "sprawl" is a significant deterrent to active transportation. A 
regional public education campaign will more closely align public perception, attitudes, and behavior 
with opportunities for increasing active transportation in the region. 

We look forward to working with SCAG and our colleagues from transportation agencies and health 
departments across the region on this critical effort. A partnership of this nature is unprecedented in 
the SCAG region and is a great opportunity to leverage the expertise and strengths of our agencies 
toward a common goal for healthier communities. If you have any questions, please do not hesitate 
to contact me at (951) 358-5074, or by email at  mosur@rivcocha.orq.  

Michael Osur, Deputy Director 
Department of Public Health 

4065 County Circle Drive, Riverside, California 92503 
951.358.7036 - FAX 951.358.4529 - tdd 951.358.5124 

www.rivcoph.org  
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